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Goals

• Why we need SEO & 
SMM strategies.

• Impact of Social Media on 
business.

• Understanding reputation 
monitoring & 
management.



In the Beginning I01



1994 - First there were websites
1996 - Companies quickly adopt the internet (-:
1998 - Search Engines started working
1999 - 2001 - SEO Industrial Revolution
1999 - 2001 - User contributed websites
2001 - 2008 - Social Media lives
2009 - 2011 - Social Media heats up
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The Issue...
• The Internet is having a 

profound impact on 
businesses today. 

• It is more important than 
ever before.

• The Google Affect - makes 
or breaks you.

• Now... Social Media to boot...



Search Engine Optimization is
Manipulation of the Worlds 
largest database ...

We are all doing it...



Social Sites like Facebook, 
Twitter and LinkedIn are now 
a part of many peoples daily 
routine...business owners are 
feeling pressure to participate.

Resistance is futile...



Search Engines 101







Words = $$$

Despite what you may think, people 
do indeed read long copy. If you write 
it, someone will read it. 

If you don’t write it... because you 
assume nobody will read it, what you 
are really doing is guaranteeing that 
you will not get found online.
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Corporations identify keywords or phrases that will draw relevant 
visitors to their website.

A relevant website and accurate search 
visitors = greater revenue.

Internet Marketing Combining Social 
Media & Search Engine Optimization



Social Media 101



Social Media 
Three Good Reasons

• Your corporate story management.

• Your corporate reputation.

• Your marketing website & SEO.







What do we know 
about Social Media

• Referral traffic from social sites UP

• Increases MOBILE users to websites

• Social profile optimization 

• Measurable qualities (sentiment)

• People do business with People

• Social Media is helping companies to provide 
customer service & to get new business.

• Elections are being won with Social strategies.



Information technology has 
enabled the "democratization 
of data": information that once 
was available to only a select 
few is now available to 
everyone. 



The democratization of the Internet 
by way of user contributed 
communities has changed the way 
that data is created.

Your corporate story will now be 
written collaboratively by you, your 
employees and the public. 



On the democratized 
web, Your Corporation 
no longer creates all of 
it's own story.   

Now you have to 
participate in the story. 



Corporations identify keywords or phrases that will 
draw relevant visitors to their website.

A relevant website and accurate search visitors = 
greater revenue.

Social media sites, including 
blogs, rating sites, maps, 
profiles, past updates, video 
results and more now surface. 

Internet Marketing Combining Social 
Media & Search Engine Optimization



Combine - Search & Social

Well Optimized 
Website

~1400 Visitors

Well Optimized Website with 
a Social Strategy

~1200 Visitors



Yes... It Will BLEND!

{

{
{

Twitter

Images

Video



Does Search 
Optimization & Social 

Media Work? YES - 



Does Search 
Optimization & Social 

Media Work? YES - 



Does Search 
Optimization & Social 

Media Work? YES - 



Does Search 
Optimization & Social 

Media Work? YES - 



Does Search 
Optimization & 
Social Media 

Work?

$$$



Does Search 
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Work?

$$$

YES - 

January 2011

38 Requests for 
Proposals from 

eKzact.com



Before SEO & SMM



Prepare Your 
Website for 

Visitors Writing

Goals Design

$$$





What do we know 
about conversion?

• Business on first page Google get the 
business - Intent of the Searcher.

• Social Media vs. Organic Search Results.

• Relationships - build social circles and 
nurture them. Social is the new PR.



A whole new industry...

Reputation management - 
understand it now.

The loudest person on the 
Internet is not necessarily the 
best advisor.

What you blog about, or write 
on Twitter or Facebook is not 
going to go away… never… 
ever.



Monitor Your 
Reputation

• Google Alerts

• Social Oomph

• Hootsuite / Tweet Deck

• Visit online review sites like Yelp, 
RipoffReport.com & Google Places



CONCLUSION
...A FEW MORE POINTS



Some	
  Golden	
  Rules

• Give	
  credit	
  where	
  credit	
  is	
  due.
• Share	
  measurable	
  /	
  trackable	
  links	
  -­‐	
  bit.ly
• Keep	
  your	
  updates	
  @	
  or	
  under	
  140	
  
•Monitor	
  your	
  account	
  for	
  @menCons
•Monitor	
  your	
  account	
  for	
  DM's	
  
• Reply,	
  respond	
  and	
  be	
  thankful.



If you wouldn’t do it in 
the real world...

• Social Media should be as comfortable as 
networking in person
• If you wouldn’t say it directly to a colleague or 

prospect, don’t TWEET it.
• Social Media is the new PR - tell stories.
• Beware of Frenemies.
• Beware self proclaimed Guru’s



the real world...
Use Social Media to 
network in real life, 
don’t try to replace 

real social activities.



Naheed Nenshi, Elected Mayor of Calgary
Traditional Polls failed to identify his lead - they 
did not include online voters.

Social media trends showed as early as Sept 
7th that Nenshi was leading - likes, follows, 
friends etc.

David Rutherford was quoted as stating 
Nenshi’s willingness to engage and respond 
during his campaign. Other potential leaders 
failed to engage in real time with Social 
platforms.



“Like the sound of one hand clapping, the 
trick to getting social media to “work,” at 
least in terms of seeing real, tangible 
business results, is a mystical conundrum 
known and understood by few. But we’re 
going to let you in on the secret anyway. 

And that is… there is no secret.”

iAmPlace.com/blog



Any thoughts?
Complete the feedback form provided please...



Get Started - 

As a part of this session you are invited to 
participate in a one to one online marketing 
review with a Continuus Internet 
Consultant.

This consultation and follow up are 
compliments of your event management.

Can	
  you	
  afford	
  to	
  not	
  do	
  this?



Thank you - 

403-774-7403
dawest@continuus.ca   

www.continuus.com

Go to Facebook.com and Search 
“Continuus Internet Consulting”

Click on LIKE please.
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